! http://www.interet.com

How Can CGalifornia Modernize Voter

Education and Outreach:
Lessons Learned from New Media Pioneers

ASSEMBLY JOINT INFORMATIONAL HEARING

Committee on Arts, Entertainment, Sports, Tourism and Internet Media
Betty Karnette, Chair

&

Assembly Committee on Elections and Redistricting
Curren D. Price, Jr., Chair

Dana Mitchell, Chief Consultant
Ethan Jones, Principal Consultant




STATE CAPITOL
PO. BOX 942849
SACRAMENTO, CA 94249-0115

- REVISED
Joint Informational Hearing

The Assembly Committee on Arts, Entertainment, Sport&,

Tourism < Internet Media
and
The Assembly Committee on Elections and Redistricting

- How Cén California Modernize Voter Edu'cation & Outreach:
Lessons Learned From New Media Pioneers

Junipero Serra State Building, Carmel Room
320 West Fourth Street, Los Angeles, CA
Monday, December 10, 2007
10:00 am. — 1:00 p.m.

I Opening Remarks by Committee Chairs Betty Karnette and Curren D. Price, Jr.
II. Existing State and Federal Responsibilities For Voter Outreach and Participation:
How is California Adopting New Technologies?
California State Secretary of State Debra Bowen
III. User-generated Media as The New Public Forum.
Rock The Vote: Heather Smith, Executive Director
Nationwide Overview of Best Practices For Voter Outreach Using New Media
Facebook. Chris Kelly, Chief Privacy Officer & Head of Global Public Policy
Experience With Conducting Online Debates

MySpace: Jeff Berman, General Manager of MySpace TV and Senior Vice President for Public
Affairs at MySpace.com
Experience With Conducting Online Candidate Forums

IV. Voter Participation Survey: Comprehensive analysis of voter participation, barriers and
' incentives.

California Voter Foundation: Kim Alexander, President

V.  Public Comments and Closing Remarks.

Printed on Recycled Paper



TABLE OF CONTENTS

e Hearing Agenda

e Participants' Biographies

Debra Bowen California ‘State Secretary of State

Jeff Berman General Manager of MySpace TV and Senior Vice
President for Public Affairs at MySpace.com

Heather Smith Executive Director of Rock The Vote

Kim Alexander President of California Voter Foundation

e Wikipedia Definitions
Social Media
Blogs
e News Articles and Background Material
MySpace Nudges Users Into Politics; New York Post
On YouTube, Candidates Get an Eyeful; The Caucus, NY Times Political Blog
Politics 2.0; The Politico

Political Candidates Have Invaded the Web And Tamed the Blogs; Wall Street
Journal

Engagement and Participation; Journalism.org
New Tools: Leverage Social Networks; New Politics Institute
Rock The Vote: popular culture and politics; Politics (1998)

Rhetorical reduplication in MTV's Rock The Vote campaign; Central States
Speech Association

e Relevant California Laws
Elections Code: Sections 2103, 2105, 2131, 9081, 9084

Administrative Code, Title 2: Sections 20000, 20001, 20002

i



STATE CAPITOL
P.O. BOX 942849

SACRAMENTO, CA 94249-0115

Asgembly
(alifornia Legislature

Joint Informational Hearing

The Assembly Committee on Arts, Entertainment, Sports,

Tourism & Internet Media
and
The Assembly Committee on Elections and Redistricting

How Can California Modernize Voter Education & Outreach:

II.

III.

IV.

Lessons Learned From New Media Pioneers

Junipero Serra State Building, Carmel Room
320 West Fourth Street, Los Angeles, CA
Monday, December 10, 2007
10:00 am. — 1:00 p.m.

Opening Remarks by Committee Chairs Betty Karnette and Curren D. Price, Jr.

Existing State and Federal Responsibilities For Voter Outreach and Participation:
How is California Adopting New Technologies?

California State Secretary of State Debra Bowen
User-generated Media as The New Public Forum.

Rock The Vote: Heather Smith, Executive Director
Nationwide Overview of Best Practices For Voter Outreach Using New Media

MySpace: Jeff Berman, General Manager of MySpace TV and Senior Vice President for
Public Affairs at MySpace.com
Experience With Conducting Online Candidate Forums

Voter Participation Survey: Comprehensive analysis of voter participation,
barriers and incentives.

California Voter Foundation: Kim Alexander, President

Public Comments and Closing Remarks.




PARTICIPANTS'
'BIOGRAPHIES



Biography

DEBRA BOWEN

California's 30th Seci'etary of State

A pioneer in open government reform, election integrity, and personal privacy rights,
Debra Bowen became only the sixth woman in California history elected to a statewide
constitutional office when she was elected as Secretary of State in November 2006.

As the chief elections officer for the largest state in the nation, Secretary Bowen is
responsible for overseeing state and federal elections, a role that also requires her to
test and certify the voting equipment used in California. Her goal is to ensure that
voting machines certified for use in California elections are secure, accurate, reliable
and accessible, and every voter's ballot is counted exactly as it was cast. Secretary
Bowen is also responsible for ensuring election laws and campaign disclosure
requirements are enforced, maintaining a statewide database of all registered voters,
certifying the official lists of candidates for each election, tracking and certifying ballot
initiatives, compiling election returns, and certlfymg the election results for all state
and federal contests.

Beyond her role as the state's chief elections officer, Secretary of State Bowen is also
charged with managing a number of other programs for the people of California. She is
committed to carrying out all of her responsibilities in an open, transparent fashion
that opens up government and builds people's confidence in our democracy. As
Secretary of State, Secretary Bowen: :

e Plays a key role in making government more transparent by providing public
access to a wide range of corporate, Uniform Commercial Code, campaign
finance, lobbying and election records. Her office also maintains online editions
of the California Lobbyist Directory and the California Roster of federal, state
and local government officials.

e Grants the authority to do business in California by approving articles of
incorporation and registering trademarks, trade names, service marks and
fictitious business names.

e Provides online resources and services to businesses through the California
Business Portal, a website that easily connects people with electronic versions
of important business documents and handbooks, searchable lists of registered
businesses, a step-by-step guide to starting a business and assistance for

_international businesses looking to operate in California. The Secretary of State
also appoints and commissions notaries public and oaths of office for non-civil
service officers and employees, and administers the Victims of Corporate Fraud
Compensation Fund (VCFCF) from which court-ordered restitution is provided.

e Maintains the Domestic Partners Registry, the Advance Health Care Directive
(AHCD) Registry and the Safe at Home program. Currently, same-sex couples,
regardless of the age of the partners, and opposite-sex couples in which one
partner is at least 62 years old may register as domestic partners in California



by filing a Declaration of Domestic Partnership with the Secretary of State. An
AHCD allows a person to indicate to their loved ones and medical providers
their medical treatment preferences if they can't speak or make decisions for
themselves. The AHCD may also designate someone else to make decisions
regarding medical treatment. AHCDs and related information can be stored with
the AHCD Registry, and that information can be provided upon request to the
registrant's health care provider, public guardian or legal representative. Safe
at Home's confidential address program helps protect the identities of survivors
of domestic violence, sexual assault, stalking victims and people who work with
reproductive health care clinics, enabling these Californians safely receive mail
and register to vote while protecting themselves and their children at home and
at school.

o Keeps the complete record of the official acts of the Legislature and executive
departments of the state government, and is charged with the custody of the
Constitution, the state archives and the Great Seal of California.

First elected in 1992 to represent the 53rd Assembly District in west Los Angeles
County, Secretary Bowen served three terms before being elected to represent the
28th Senate District in 1998. She then served two terms in the Senate until she was
elected Secretary of State.

During her time in the Legislature, Secretary Bowen chaired the Senate Elections,
Reapportionment & Constitutional Amendments Committee for two years, the Senate
Energy, Utilities and Communications Committee for six years, and the Assembly
“Natural Resources Committee for two years. At the national level, she chaired the
National Conference of State Legislatures (NCSL) E-Communications Steering
Committee, served three years on NCSL's Executive Board, and was California's
appointee to the NCSL Task Force on State and Local Taxation of Telecommunications
and Electronic Commerce.

As a legislator, Secretary Bowen authored a number of election-related laws designed
to build public confidence in voting systems, including measures to require all election
results to be audited using the paper record produced by the electronic voting
machines and requiring all audits to be conducted in public and include absentee and
early-voter ballots.

Secretary Bowen is a longtime advocate of personal privacy and government
transparency, especially through her groundbreaking use of the Internet to open
government to computer users worldwide. In 1993, she authored the first-in-the-world
law that put all of California's legislative information online, giving the public Internet
access to information about bills, committee analyses, legislators' voting records and
much more. The law has served as a model for other U.S. states and countries.
Secretary Bowen was also the first California lawmaker to voluntarily put her campaign
finance reports online in 1995,

Secretary Bowen also authored landmark consumer protection laws, to protect people
from becoming identity theft victims and worked with community-based groups to
close the digital divide. Those laws make it more difficult for criminals to commit
identity theft by banning businesses, schools, universities and government agencies
from using social security numbers as public identifiers, requiring credit card numbers
to be removed from receipts kept by merchants, giving people the right to freeze



access to their credit reports and giving people the tools to fight back against
unsolicited email and fax advertising.

Secretary Bowen was born in Rockford, Illinois, and graduated from Michigan State
University in 1976. After earning her law degree at the University of Virginia, she
practiced corporate, tax and ERISA law at Winston & Strawn in Chicago and in
Washington, D.C., at the Los Angeles office of Wall Street firm Hughes, Hubbard &
Reed; and as a sole practitioner in Los Angeles. Bowen first volunteered her legal
services as a member of the Heal the Bay Legal Committee, and eventually her
practice grew to include environmental and land use cases, as well as tax and business
matters.

Secretary Bowen is married to Mark Nechodom, a research scientist with the U.S.
Forest Service.

(Updated April 2007)

Copyright ©2005 California Secretary of State. Privacy Statement



Biography of Heather Smith

Heather Smith is the Executive Director of Rock the Vote. Prior to Rock the Vote,
Ms. Smith founded and directed Young Voter Strategies, a nonpartisan project in
partnership with The Graduate School of Political Management at The George
Washington University with support from The Pew Charitable Trusts, that
provided the public, parties, candidates, consultants and nonprofits with data
and research on the youth vote as well as best practices to effectively mobilize
young people. In 2006, Smith and Young Voter Strategies coordinated the
nation’s largest non-partisan project to register young voters using innovative
and replicable methods of voter outreach. The project registered over 540,000
youth ages 18-30 and played a large role in the young voter turnout increase in
2006. :

Prior to launching Young Voter Strategies, Smith served as the national field
director for the Student PIRGs New Voters Project, the largest nonpartisan
grassroots effort ever undertaken to register and mobilize young voters. Across
the country, the New Voters Project, under Smith’s direction, registered nearly
600,000 voters and conducted an intensive, multi-faceted get-out-the-vote effort
to bring these newly registered voters to the polls on Election Day. Youth turnout
was 11 percentage points higher than in 2000.

Prior to her work at the New Voters Project, Smith was an organizing director for
Green Corps’ Field School for Environmental Organizing in Boston. Smith received
a B.A. with honors in economics and public policy from Duke University. In
2006, Smith was named one of Campaign & Elections magazine’s Rising Stars for
her work with young voters. She has also been named one of Esquire Magazine's
Best and Brightest of 2007



Biography of Chris Kelly

Chris Kelly is Vice President of Corporate Development and Chief
Privacy Officer of Facebook, Inc., an online directory company in Palo
Alto. Chris brings more than a decade of business, information
privacy, public policy, and legal experience to the Facebook
management team. He has served as an advisor on corporate
transactions such as Disney’s purchase of Infoseek, Macromedia’s
purchase of Andromedia, and numerous strategic business deals in
the Internet and software sectors for clients such as Google,
Netscape, eBay, and DIRECTV. He also previously created the Chief
Privacy Officer position at broadband Internet service provider
Excite@Home, digital marketing company Kendara (which was sold
to Excite@Home), and professional connection management
company Spoke Software. Through his in-house work and service at
international law firm Baker & McKenzie and technology law firm
Wilson Sonsini Goodrich & Rosati, Chris has advised major Internet
and media clients on the increasing challenges of online business,
intellectual property, and privacy protection in the digital age.

Prior to his time in legal practice, he served as an advisor to the
Clinton Administration’s White House Domestic Policy Council and
the U.S. Department of Education. Chris holds a B.A. from
Georgetown University, an M.A. from Yale University, and a J.D. from
Harvard Law School. At Harvard, he served as Editor-in-Chief of the
Harvard Journal of Law & Technology and was part of the founding
team for the Berkman Center for Internet & Society.



JEFF BERMAN BIO

Jeff Berman is General Manager of MySpace TV and Senior Vice President for Public
Affairs at MySpace.com, the world’s largest social networking community. Since
coming to MySpace, Jeff has overseen the launch of MySpace TV, Presidential
Dialogues with MTV, the Impact Channel, and a host of other programs.

Jeff joined MySpace after running his own strategic, political, and crisis communications
consulting firm working with a range of non-profit, political, and private interests. From
2001-2005, he served as Chief Counsel to US Senator Chuck Schumer and Staff Director
of the Subcommittee on Administrative Oversight and the Courts. Prior to working on
Capitol Hill, Jeff was a public defender specializing in representing children charged in
adult criminal courts. While in DC, he also served as an adjunct professor at the
Georgetown University Law Center.

A frequent commentator on politics, social issues, and media, Jeff has lectured at dozens
of the nation’s leading universities and has made frequent appearances on television news
outlets.

Jeff received his J.D. from Yale Law School and graduated Connecticut College summa
cum laude. He lives in Los Angeles with his wife Melissa, a television producer, and

their son.

www.myspace.com/jeffberman




President and Founder

Kim Alexander is president and founder of the California Voter Foundation (CVF), a nonprofit, nonpartisan
organizétion dedicated to advancing the responsible use of technology in the democratic process. Through
her work with CVF, Alexander has engaged in a variety of issues where democracy and technology
intersect, working to ensure that democracy is enhanced, rather than harmed through technological
changes.

Under Alexander’s leadership, CVF has pioneered and promoted good technology and democracy practices
and programs that benefit California voters while also serving as an example for other states. The
effectiveness of this strategy has been repeatedly demonstrated throughout the eleven years Alexander has
led the organization, with other states following California’s lead in online voter education, Internet disclosure
of money in politics and voting technology reform.

In the mid-1990’s, CVF successfully - advanced electronic filing and Internet disclosure of campaign finance
data in California, and continues to promote the concept of “digital sunlight” across the country through its
annual Grading State Disclosure report. Since 1994, CVF has been publishing the California Online Voter
Guide, a nonpartisan election information resource designed to help California voters make informed,

confident choices in statewide elections.

In 1999 CVF’s web site, www.calvoter.org, earned the prestigious Webby Award, and in 2001 Alexander
was named by Harvard University and the American Association of Political Consultants as one of thé “25
People Changing the World of the Internet and Politics”. In 2004 she received the Electronic Frontier
Foundation’s Pioneer Award, along with computer science professors David Dill and Avi Rubin, for their
pioneering work spearheading and nurturing the popular movement for integrity and transparency in modern
elections.

Alexander is the author of several articles and publications, including CVF’s California Voter Participation
Survey report, a comprehensive analysis of California voter participation barriers and incentives, and Voter
Privacy in the Digital Age, a nationwide, 50-state assessment of voter registration data gathering and
dissemination practices.

Kim Alexander is a 1988 graduate of the University of California, Santa Barbara, with degrees in political
science and philosophy. She is a fifth-generation Californian, was raised in Culver City, and resides in
Sacramento.

Contact Information:
Contact Kim Alexander at (916) 441-2494 or via CVF's email form.

This page was first published on August 6, 1996 | Last updated on August 3, 2007
Copyright California Voter Foundation, All Rights Reserved.



WIKIPEDIA
DEFINITIONS



Social Media — Wikipedia, the free encyclopedia 12/05/07

Social media

From Wikipedia, the free encyclopedia

Social media: Participatory online media where news, photos, videos, and podcasts are
made public via social media websites through submission. Normally accompanied

. . . - 7 7
with a voting process to make media items become "popular",[c4eton needed)

Social Media Expanded Definition: Social Media is the democratization of
information, transforming people from content readers into content publishers. It is the
shift from a broadcast mechanism to a many-to-many model, rooted in conversations
between authors, people, and peers.

Social media uses the “wisdom of crowds” to connect information in a collaborative
manner. Social media can take many different forms, including Internet forums,
message boards, weblogs,wikis, podcasts,pictures, and video. Technologies such as
blogs, picture-sharing, vlogs, wall-postings, email, instant messaging, music-sharing,
group creation, and voice over IP, to name a few. Examples of social media
applications are Google (reference, social networking), Wikipedia (reference),
MySpace (social networking), Facebook(social networking), Last.fm (personal music),
YouTube (social networking and video sharing), Second Life (virtual reality), and
Flickr (photo sharing).

Contents

o 1 Distinction from traditional media
e 2 Examples

e 3 See also

e 4 References

Distincvtion from traditional media

Social Media or Social Networking(industry term) has a number of characteristics that
make it fundamentally different from traditional media such as newspapers, television,
books, and radio. Social media is not finite: there is no set number of pages or hours.
The audience can participate in social media by adding comments or even editing the
stories themselves. Content in social media can take the form of text, graphics, audio,
or video. Several formats can be mixed. Social media is typically available via feeds,
enabling users to subscribe via feed readers, and allowing other publishers to create
mashups. Social Media signifies a broad spectrum of topics and has several different
connotations. In the context of internet marketing, Social Media refers to a collective
group of web properties that are driven by users. For example, blogs, discussion boards,
vlogs, video sharing sites and dating sites. Social Media Optimization (SMO) is the

http://en.wikipedia.org/wiki/Social media 1
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process of trying to get ones content more widely distributed across multiple Social
Media networks. Social Media has two important aspects. The first, SMO, refers to on-
page tactics through which a webmaster can improve a website for the age of social
media. Such optimization includes adding links to services such as Digg, Reddit and
Del.icio.us so that their pages can be easily 'saved and submitted' to and for these
services. Social Media Marketing, on the other hand, is an off-page characteristic of
Social Media. This includes writing content that is remarkable, unique, and
newsworthy. This content can then be marketed by popularising it or even by creating a
“viral” video on YouTube and other video sites. Social Media is about being social so
this off-page work can include getting involved in other similar blogs, forums, and
niche communities. Searhc Engine Marketing or SEM involves utilization of all
available Social Networking platforms to brand a product using Search Engine
Optimization or SEO techniques of communication, to the end consumer.

Examples
A few prominent examples of social media applications are

e Social Advertising: Social Advertising and Social ads

o Wikis: Wikipedia

e Social networking: MySpace and Facebook

e Presence apps: Twitter

e Video sharing: YouTube (video sharing)

e Virtual reality: Second Life

e Events: Upcoming

e News aggregation: Digg, Reddit and Stumbleupon

e Photo sharing: Flickr and Zooomr

Livecasting: Justin.tv

Episodic online video: Stickham, YourTrumanShow

Media sharing: ShareNow and Pownce

Social bookmarking: del.icio.us and Digg.com and StumbleUpon.com and

Sphinn.com

e Online gaming: World of Warcraft

e Game sharing: Miniclip.com

e Social shopping: Amazon.com

e Search Engine Marketing: aka SEM SeoMoz.org

e Search Engine Optimization: aka SEQ MattCutts.com and Sebastians-
Pamphlets.com and Andybeard.eu

See also

e Web2.0

o User-generated content

e Social media optimization
e Social Web

o Social media marketing

http://en.wikipedia.org/wiki/Social media 2
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Blog

From Wikipedia, the free encyclopedia

A blog (a portmanteau of web log) is a website where entries are written in chronological order and
commonly displayed in reverse chronological order. "Blog" can also be used as a verb, meaning fo
maintain or add content to a blog.

Many‘ blogs provide commentary or news on a particular subject; others function as more personal
online diaries. A typical blog combines text, images, and links to other blogs, web pages, and other
media related to its topic. The ability for readers to leave comments in an interactive format is an
important part of many blogs. Most blogs are primarily textual, although some focus on art (artlog),
photographs (photoblog), sketchblog, videos (vlog), music (MP3 blog), audio (podcasting) and are part
of a wider network of social media. Micro-blogging is another type of blogging which consists of blogs
with very short posts.

As of September 2007, blog search engine Technorati was tracking more than 106 million blogs.[l]

Contents Topics in journalism
Professional issues

= 1 History N _
n 1.1 1983-1990 (Pre-HTTP) News ¢ Reportage « Writing * Ethics ¢
n 1.2 19942001 Objectivity * Values ¢ Attribution ¢
= 1.32001-2004 Defamation ¢ Editorial independence ¢
n 1.4 2004—present Education ¢ Other topics

= 2 Types Fields

3 Popul.arlty . ) Arts ¢ Business ¢« Environment ¢

» 4 Blurring with the mass media . X .

. Fashion » Music ¢ Science ¢ Sports *
= 5 Blogging consequences

» 5.1 Defamation or liability Trade * Video games - Weather

= 5.2 Employment Genres
n 5.3 Political dangers
» 5.4 Other consequences Advocacy journalism
= 6 See also Citizen journalism
n 7 References ’ Civic journalism
n 8 Further reading Gonzo journalism
= 9 External links Investigative journalism
Literary journalism
HiStOI'y Narrative joumalism
New Journalism
Visual journalism

Before blogging became popular, digital communities took

) ) ) } : Watchdog journalism
many forms, including Usenet, commercial online services g]

such as GEnie, BiX and the early CompuServe, e-mail lists(?] Social impact

and Bulletin Board Systems (BBS). In the 1990s, Internet

forum software, such as WebEx, created running Fourth Estate
conversations with "threads". Threads are topical connections Freedom Qf the press
between messages on a metaphorical "corkboard". Some have Infotainment

http://en.wikipedia.org/wiki/Blog 12/04/2007
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likened blogging to the Mass-Observation project of the mid-
20th century.

1983-1990 (Pre-HTTP)

Usenet was the primary serial medium included in the
original definition of the World Wide Web.3] It featured the
Moderated Newsgroup which allowed all posting in a
newsgroup to be under the control of an individual or small
group. Most such newsgroups were simply moderated
discussion forums, however, in 1983-84, one exception,
named mod.ber
(http://groups.google.com/group/mod.ber/topics?Ink=srg),
was created, named after and managed by an individual:
Brian E. Redman. Regularly, Redman and a few associates
posted summaries of interesting postings and threads taking
place elsewhere on the net. With its serial journal publishing
style, presence on the pre-HTTP web and strong similarity to
the common blog form which features links to interesting and
cool places on the net chosen by the blogger, mod.ber had
many of the characteristics commonly associated with the
term "blog". It ceased operation after approximately 8

Page 2 of 14

Media bias
News propaganda
Public relations
Yellow journalism

News media

Newspapers
Magazines
News agencies
Broadcast journalism
Online journalism
Photojournalism
Alternative media

Roles

Journalist * Reporter « Editor *
Columnist « Commentator *
Photographer * News presenter ©
Meteorologist

months. Brad Templeton calls the newsgroup rec.humor.funny (news://rec.humor.funny/) (which he

founded) the world's oldest still existing blog.[*]

1994-2001

The modern blog evolved from the online diary, where people
would keep a running account of their personal lives. Most such
writers called themselves diarists, journalists, or journalers. A few
called themselves "escribitionists". The Open Pages webring
included members of the online-journal community. Justin Hall,
who began eleven years of personal blogging in 1994 while a
student at Swarthmore College, is generally recognized as one of
the earliest bloggers,”] as is Jerry Pournelle. Another early blog

£ was Wearable Wireless Webcam, an online shared diary of a
person's personal life combining text, video, and pictures
transmitted live from a wearable computer and EyeTap device to a

web site in 199416], This practice of semi-automated blogging with live video together with text, was
referred to as sousveillance, and such journals were also used as evidence in legal matters.

Other forms of journals kept online also existed. A notable example was game programmer John
Carmack's widely read journal, published via the finger protocol. Some of the very earliest bloggers, like
Steve Gibson of sCary's Quakeholio (now Shacknews (http://www.shacknews.com/)) and Stephen
Heaslip of Blue's News (http://www.bluesnews.com/) (still running since 1995 with online archives
(http://www .bluesnews.com/archives/) back to July 1996), evolved from the Quake scene and

Carmack's .plan updates. Steve Gibson was hired to blog full-time by Ritual Entertainment on February

8. 1997 [7), possibly making him the first hired blogger.

http://en.wikipedia.org/wiki/Blog
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Websites, including both corporate sites and personal homepages, had and still often have "What's New"
or "News" sections, often on the index page and sorted by date. One example of a news based "weblog"
1s the Drudge Report founded by the self-styled maverick reporter Matt Drudge, though apparently
Drudge dislikes this classification. Another is the Institute for Public Accuracy which began posting
news releases featuring several news-pegged one-paragraph quotes several times a week beginning in
1998. One noteworthy early precursor to a blog was the tongue-in-cheek personal website that was
frequently updated by Usenet legend Kibo.

Early weblogs were simply manually updated components of common websites. However, the evolution
of tools to facilitate the production and maintenance of web articles posted in reverse chronological
order made the publishing process feasible to a much larger, less technical, population. Ultimately, this
resulted in the distinct class of online publishing that produces blogs we recognize today. For instance,
the use of some sort of browser-based software is now a typical aspect of "blogging". Blogs can be
hosted by dedicated blog hosting services, or they can be run using blog software, such as WordPress,
Movable Type, blogger or LiveJournal, or on regular web hosting services.

The term "weblog" was coined by Jorn Barger on 17 December 1997. The short form, "blog," was
coined by Peter Merholz, who jokingly broke the word weblog into the phrase we blog in the sidebar of

his blog Peterme.com in April or May of 1999.[81P110] This was quickly adopted as both a noun and
verb ("to blog," meaning "to edit one's weblog or to post to one's weblog").

After a slow start, blogging rapidly gained in popularity. Blog usage spread during 1999 and the years
following, being further popularized by the near-simultaneous arrival of the first hosted blog tools:

= Open Diary launched in October 1998, soon growing to thousands of online diaries. Open Diary
innovated the reader comment, becoming the first blog community where readers could add
comments to other writers' blog entries.

» Brad Fitzpatrick, a well known blogger started LiveJournal in March 1999.

= Andrew Smales created Pitas.com in July 1999 as an easier alternative to maintaining a "news
page" on a website, followed by Diaryland in September 1999, focusing more on a personal diary
community. [11]

» Evan Williams and Meg Hourihan (Pyra Labs) launched blogger.com in August 1999 (purchased
by Google in February 2003)

Blogging combined the personal web page with tools to make linking to other pages easier —
specifically permalinks, blogrolls and TrackBacks. This, together with weblog search engines enabled
bloggers to track the threads that connected them to others with similar interests.

20012004

Several broadly popular American blogs emerged in 2001: Andrew Sullivan's AndrewSullivan.com,
Ron Gunzburger's Politics1.com, Taegan Goddard's Political Wire, Glenn Reynolds' Instapundit,
Charles Johnson's Little Green Footballs, and Jerome Armstrong's MyDD — all blogging primarily on
politics (two earlier popular American political blogs were Bob Somerby's Daily Howler launched in
1998 and Mickey Kaus' Kausfiles launched in 1999).

By 2001, blogging was enough of a phenomenon that how-to manuals began to appear, primarily
focusing on technique. The importance of the blogging community (and its relationship to larger

http://en.wikipedia.org/wiki/Blog 12/04/2007
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soclety) increased rapidly. Established schools of journalism began researching blogging and noting the
differences between journalism and blogging.

Also in 2002, many blogs focused on comments by U.S. Senate Majority Leader Trent Lott. Senator
Lott, at a party honoring U.S. Senator Strom Thurmond, praised Senator Thurmond by suggesting that
the United States would have been better off had Thurmond been elected president. Lott's critics saw
these comments as a tacit approval of racial segregation, a policy advocated by Thurmond's 1948
presidential campaign. This view was reinforced by documents and recorded interviews dug up by
bloggers. (See Josh Marshall's Talking Points Memo.) Though Lott's comments were made at a public
event attended by the media, no major media organizations reported on his controversial comments until
after blogs broke the story. Blogging helped to create a political crisis that forced Lott to step down as
majority leader.

The impact of this story gave greater credibility to blogs as a medium of news dissemination. Though
often seen as partisan gossips, bloggers sometimes lead the way in bringing key information to public
light, with mainstream media having to follow their lead. More often, however, news blogs tend to react
to material already published by the mainstream media.

Since 2002, blogs have gained increasing notice and coverage for their role in breaking, shaping, and
spinning news stories. The Iraq war saw bloggers taking measured and passionate points of view that go
beyond the traditional left-right divide of the political spectrum.

Blogging by established politicians and political candidates, to express opinions on war and other issues,
cemented blogs' role as a news source. (See Howard Dean and Wesley Clark.) Meanwhile, an increasing
number of experts blogged, making blogs a source of in-depth analysis. (See Daniel Drezner and J.
Bradford DeLong.)

The second Iraq war was the first "blog war" in another way: Iraqi bloggers gained wide readership, and
one, Salam Pax, published a book of his blog. Blogs were also created by soldiers serving in the Iraq
war. Such "warblogs" gave readers new perspectives on the realities of war, as well as often offering
different viewpoints from those of official news sources.

Blogging was used to draw attention to obscure news sources. For example, bloggers posted links to
traffic cameras in Madrid as a huge anti-terrorism demonstration filled the streets in the wake of the
March 11 attacks.

Bloggers began to provide nearly-instant commentary on televised events, creating a secondary meaning
of the word "blogging": to simultaneously transcribe and editorialize speeches and events shown on
television. (For example, "I am blogging Rice's testimony" means "I am posting my reactions to
Condoleezza Rice's testimony into my blog as I watch her on television.") Real-time commentary is
sometimes referred to as "liveblogging."

2004—present

In 2004, the role of blogs became increasingly mainstream, as political consultants, news services and
candidates began using them as tools for outreach and opinion forming. Even politicians not actively
campaigning, such as the UK's Labour Party's MP Tom Watson, began to blog to bond with
constituents.
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Minnesota Public Radio broadcast a program by Christopher Lydon and Matt Stoller called "The
blogging of the President,"” which covered a transformation in politics that blogging seemed to presage.
The Columbia Journalism Review began regular coverage of blogs and blogging. Anthologies of blog
pieces reached print, and blogging personalities began appearing on radio and television. In the summer
of 2004, both United States Democratic and Republican Parties' conventions credentialed bloggers, and
blogs became a standard part of the publicity arsenal. Mainstream television programs, such as Chris
Matthews' Hardball, formed their own blogs. Merriam-Webster's Dictionary declared "blog" as the

word of the year in 2004.[12]

In 2004, Global Voices Online, a site which "aggregates, curates, and amplifies the global conversation
online — shining light on places and people other media often ignore” surfaced, bringing to light bloggers
from around the world. Today, the site has a relationship with Reuters and is responsible for breaking
many global news stories. ' :

Blogs were among the driving forces behind the "Rathergate" scandal, to wit: (television journalist) Dan
Rather presented documents (on the CBS show 60 Minutes) that conflicted with accepted accounts of
President Bush's military service record. Bloggers declared the documents to be forgeries and presented
evidence and arguments in support of that view, and CBS apologized for what it said were inadequate
reporting techniques (see Little Green Footballs). Many bloggers view this scandal as the advent of
blogs' acceptance by the mass media, both as a news source and opinion and as means of applying

. political pressure.

Some bloggers have moved over to other media. The following bloggers (and others) have appeared on
radio and television: Duncan Black (known widely by his pseudonym, Atrios), Glenn Reynolds
(Instapundit), Markos Moulitsas Zuniga (Daily Kos), Alex Steffen (Worldchanging) and Ana Marie Cox
(Wonkette). In counter-point, Hugh Hewitt exemplifies a mass media personality who has moved in the
other direction, adding to his reach in "old media" by being an influential blogger.

Some blogs were an important news source during the December 2004 Tsunami such as Medecins Sans
Frontieres, which used SMS text messaging to report from affected areas in Sri Lanka and Southern
India. Similarly, during Hurricane Katrina in August 2005 and the aftermath a few blogs which were
located in New Orleans, including the Interdictor and Gulfsails were able to maintain power and an
Internet connection and disseminate information that was not covered by the Main Stream Media.

In the United Kingdom, The Guardian newspaper launched a redesign in September 2005, which
included a daily digest of blogs on page 2. Also in June 2006, BBC News launched a weblog for its

editors, following other news companies.[ls]

In January 2005, Fortune magazine listed eight bloggers that business people "could not ignore": Peter
Rojas, Xeni Jardin, Ben Trott, Mena Trott, J onathan Schwartz, Jason Goldman, Robert Scoble, and
Jason Calacanis.

In 2007, Tim O'Reilly proposed a Blogger's Code of Conduct.

Types
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There are various types of blogs, and each differs in the way
content is delivered or written.

By media type
A blog comprising videos is called a vlog, one comprising links is 1
containing a portfolio of sketches is called a sketchblog or one comprising photos 1s called

photoblog.[14] Blogs with shorter posts and mixed media types are called tumblelogs.

An Artlog is a form of art sharing and publishing in the format of a blog, but differentiated by the
predominant use of and focus on Art work rather than text.

A rare type of blog hosted on the Gopher Protocol is known as a Phlog

By device
Blogs can also be defined by which type of device is used to compose it. A blog written by a

mobile device like a mobile phone or PDA is called a moblog.[ls]

Genre
Some blogs focus on a particular subject, such as political blogs, travel blogs, fashion blogs,
project blogs, niche blogs, legal blogs (often referred to as a blawgs) or dreamlogs. While not a
legitimate type of blog, one used for the sole purpose of spamming is known as a Splog. A Slog
(Site or website log) is a section or 'slice’ of a regular business website, which is seamlessly
integrated within the regular website structure but is produced with blogging software.

Legal status of publishers
A blog can be private, as in most cases, or it can be for business purposes. Blogs, either used
internally to enhance the communication and culture in a corporation or externally for marketing,
branding or PR purposes are called corporate blogs.

Blog search engines
Several blog search engines are used to search blog contents (also known as the blogosphere),
such as blogdigger, Feedster, and Technorati. Technorati provides current information on both
popular searches and tags used to categorize blog postings.

Blogging Communities and Directories
Several online communities exist that connect people to blogs and bloggers to other bloggers,
including Blog Catalogue and MyBlogLog. A collection of local blogs is sometimes referred to as
a Bloghood. '

Popularity

Recently, researchers have analyzed the dynamics of how blogs become popular. There are essentially
two measures of this: popularity through citations, as well as popularity through affiliation (i.e.
blogroll). The basic conclusion from studies of the structure of blogs is that while it takes time for a blog
to become popular through blogrolls, permalinks can boost popularity more quickly, and are perhaps
more indicative of popularity and authority than blogrolls, since they denote that people are actually

reading the blog's content and deem it valuable or noteworthy in specific cases.[16]

http://en.wikipedia.org/wiki/Blog 12/04/2007



Blog - Wikipedia, the free encyclopedia Page 7 of 14

Recently, through the mass popularity of sponsored post ventures such as PayPerPost a large number of
personal blogs have started writing sponsored posts for advertisers wanting to boost buzz about new
products and services. It has revolutionised the blogosphere almost in the same way that Google

AdSense did.[17]

The blogdex project was launched by researchers in the MIT Media Lab to crawl the Web and gather
data from thousands of blogs in order to investigate their social properties. It gathered this information
for over 4 years, and autonomously tracked the most contagious information spreading in the blog
community, ranking it by recency and popularity. It can thus be considered the first instantiation of a
memetracker. The project is no longer active, but a similar function is now served by tailrank.com.

Blogs are also given rankings by Technorati based on the number of incoming links and Alexa Internet
based on the web hits of Alexa Toolbar users. In August 2006, Technorati listed the most linked-to blog
as that of Chinese actress Xu Jinglei and the most-read blog as group-written Boing Boing.[lg]

Gartner forecasts that blogging will peak in 2007, leveling off when the number of writers who maintain
a personal website reaches 100 million. Gartner analysts expect that the novelty value of the medium
will wear off as most people who are interested in the phenomenon have checked it out, and new
bloggers will offset the number of writers who abandon their creation out of boredom. The firm
estimates that there are more than 200 million former bloggers who have ceased posting to their online
diaries, creating an exponential rise in the amount of "dotsam" and "netsam" — that is to say, unwanted
objects on the Web.

It was reported by Chinese media Xinhua that the blog of Xu Jinglei received more than 50 million page

views, claiming to be the most poFular blog in the world.!”] In mid-2006, it also had the most incoming
links of any blogs on the Internet. 18]

Blurring with the mass media

Many bloggers, particularly those engaged in participatory journalism, differentiate themselves from the
mainstream media, while others are members of that media working through a different channel. Some
institutions see blogging as a means of "getting around the filter" and pushing messages directly to the
public. Some critics worry that bloggers respect neither copyright nor the role of the mass media in
presenting society with credible news. Bloggers and other contributors to user generated content are
behind 7ime magazine naming their 2006 person of the year as "you".

Many mainstream journalists, meanwhile, write their own blogs — well over 300, according to
CyberJournalist.net's J-blog list. The first known use of a weblog on a news site was in August 1998,

when Jonathan Dube of The Charlotte Observer published one chronicling Hurricane Bonnie.[20]

Blogs have also had an influence on minority languages, bringing together scattered speakers and
learners; this is particularly so with blogs in Gaelic languages, whose creators can be found as far away
from traditional Gaelic areas as Kazakhstan and Alaska. Minority language publishing (which may lack
economic feasibility) can find its audience through inexpensive blogging.

There are many examples of bloggers who have published books based on their blogs, e.g., Salam Pax,
Ellen Simonetti, Jessica Cutler, ScrappleFace. Blog-based books have been given the name blook. A
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prize for the best blog-based book was initiated in 2005, [21] the Lulu Blooker Prize.l?2] However
success has been elusive offline, with many of these books not selling as well as their blogs. Only sex

blogger Tucker Max cracked the New York Times Bestseller List. (23]

Blogging consequences

The emergence of blogging has brought a range of legal liabilities and other often unforeseen
consequences. One area of concern is the issue of bloggers releasing proprietary or confidential
information. Another area of concern is blogging and defamation. A third area of concern is employees
who write about aspects of their place of employment or their personal lives, and then face loss of
employment or other adverse consequences. A number of examples of blogging and its sometimes
negative or unforeseen consequences are cited here.

Defamation or liability

Several cases have been brought before the national courts against bloggers concerning issues of
defamation or liability. The courts have returned with mixed verdicts. Internet Service Providers (ISPs),
in general, are immune from liability for information that originates with Third Parties (U.S.
Communications Decency Act and the EU Directive 2000/31/EC).

In John Doe v. Patrick Cahill, the Delaware Supreme Court held that stringent standards had to be met
to unmask anonymous bloggers, and also took the unusual step of dismissing the libel case itself (as
unfounded under American libel law) rather than referring it back to the trial court for reconsideration.
In a bizarre twist, the Cahills were able to obtain the identity of John Doe, who turned out to be the
person they suspected: the town's mayor, Councilman Cahill's political rival. The Cahills amended their
original complaint, and the mayor settled the case rather than going to trial.[%4]

In Malaysia, eight Royal Dutch Shell Group companies collectively obtained in June 2004 an Interim
Injunction and Restraining Order against a Shell whistleblower, a Malaysian geologist and former Shell
employee, Dr John Huong. The proceedings are in respect of alleged defamatory postings attributed to
Dr Huong on a weblog hosted in North America but owned and operated by an 89 year old British
national, Alfred Donovan, a long term critic of Shell. The Shell action is directed solely against Dr
Huong. Further proceedings against Dr Huong were issued by the same plaintiff companies in 2006 in
respect of publications on Donovan weblog sites in 2005 and 2006. The further proceedings include a
"Notice to Show Cause" relating to a "contempt of court” action potentially punishable by
imprisonment. The contempt hearing and a related application by the eight Royal Dutch Shell plaintiff
companies for Dr Huong to produce Alfred Donovan for cross-examination in connection with an
affidavit Donovan provided, was scheduled to be heard in the High Court of Malay in Kuala Lumpur on
17 August 2006. Donovan's principle weblog is royaldutchshellplc.com. In January 2007, two prominent
political bloggers, Jeff Ooi and Ahiruddin Attan were sued by pro-government newspaper, The New
Straits Times Press (Malaysia) Berhad, Kalimullah bin Masheerul Hassan, Hishamuddin bin Aun and
Brenden John a/l John Pereira over an alleged defamation. The plaintiff was supported by the Malaysian

government (23], Following the suit, the Malaysian government proposed to "register" all bloggers in

Malaysia in order to better control parties against their interest. [26] This is the first such legal case
against bloggers in the country.

In Britain, a college lecturer contributed to a blog in which she referred to a politician (who had also
expressed his views in the same blog) using various uncomplimentary names, including referring to him
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as a "Nazi". The politician found out the real name of the lecturer (she wrote under a pseudonym) via the
ISP and successfully sued her for £10,000 in damages and £7,200 costs.[27]

In the United States blogger Aaron Wall was sued by Traffic Power for defamation and publication of

trade secrets in 2005.128] According to Wired Magazine, Traffic Power had been "banned from Google

for allegedly rigging search engine results."!2] Wall and other "white hat" search engine optimization
consultants had exposed Traffic Power in what they claim was an effort to protect the public. The case

was watched by many bloggers because it addressed the murky legal question of who's liable for

comments posted on blogs.[3o]

Employment

Losing one's employment as a consequence of personal blog commentary about the place of
employment has become so commonplace that there is now an informal verb for the event: "dooced".
The word dooce originates from the pseudonym of Heather Armstrong, who lost her job after writing
satirical accounts of her place of employment on her personal blog. In general, attempts at hiding the
blogger's name and/or the place of employment in anonymity have proved ineffective at protecting the

blogger. [31] Employees who blog about elements of their place of employment raise the issue of
employee branding, since their activities can begin to affect the brand recognition of their employer.

Ellen Simonetti, a Delta Air Lines flight attendant, was fired by the airline for photos of herself in
uniform on an airplane and comments posted on her blog "Queen of the Sky: Diary of a Flight
Attendant" which her employer deemed inappropriate.[3 2)33] This case highlighted the issue of personal
blogging and freedom of expression vs. employer rights and responsibilities, and so it received wide
media attention. Simonetti took legal action against the airline for "wrongful termination, defamation of
character and lost future wages”.[34] The suit is postponed while Delta is in bankruptcy proceedings
(court docket '
(http://deltadocket.com/delta_downloads/delta_downloads CourtFiledDocuments/Twelfth OmnibusClai

In the spring of 2006, Erik Ringmar, a tenured senior lecturer at the London School of Economics was
ordered by the convenor of his department to "take down and destroy" his blog in which he discussed

the quality of education at the school.3%],

Mark Cuban, owner of the Dallas Mavericks, was recently fined during the 2006 NBA playoffs for
criticizing NBA officials on the court and in his blog.[36]

Mark Jen was terminated in 2005 after a mere 10 days of employment at Google for 